[Your Name]
[Product Manager or Senior Product Manager] · [B2B, consumer, platform or growth] · [Domain, e.g. payments or developer tools]
[City, State] · [email@example.com] · [(555) 555-0100] · [LinkedIn or portfolio URL]
SUMMARY
[Product manager with N years on (product type) for (users). Owned (area: onboarding, billing, search, an API) at (stage: early, growth, mature). One decision and its effect (e.g. rebuilt X, moving Y from A to B). How you work (e.g. interviews every week, specs engineers trust).]
EXPERIENCE
[Product Manager], [Company], [Product or area]
[City, State or Remote] · [Mon YYYY] – [Present]
1. [Found (customer problem) through (interviews, support data, funnel analysis) and shipped (solution), moving (activation, retention, conversion, revenue) from (A) to (B)]
1. [Chose not to build (feature or request) because (evidence), freeing (team weeks) for (what you built instead and its result)]
1. [Ran (N experiments) on (flow); (winner) lifted (metric) by (amount) and became the default]
1. [Led (a launch or pricing change) with (design, engineering, sales, support), reaching (adoption, revenue, customers) in (time)]
[Previous title, e.g. Associate Product Manager or Analyst], [Company]
[City, State] · [Mon YYYY] – [Mon YYYY]
1. [Owned (feature or backlog) for (users), shipping (what) with (result)]
1. [Turned (data, tickets, feedback) into (a decision or spec) that (changed what the team built)]
1. [Product work from a non-PM role: (requirements written, launches supported, usage analyzed)]
SKILLS
Product: [Discovery interviews, prioritization, roadmapping, specs and PRDs, experiment design, pricing, go-to-market]
Data: [SQL, Amplitude or Mixpanel, Looker, A/B testing tools: the ones you use without help]
Technical: [APIs, data models, system design basics, mobile release process: include for platform or technical roles]
EDUCATION
[Degree in (field)], [University], [YYYY]
